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	COURSE SYLLABUS

	Course title:
	Consumer behaviour in tourism

	
	

	Study programme and level:
	Tourism Enterprise Management,

undergraduate professional study programme, 1st level


	Prerequisits:

	/

	Content (Syllabus outline):

	1. Introduction to the study of consumer behaviour and history of turist behaviour

2. Main concepts and models of consumer behaviour

· definition of consumer behavior and marketing justification

· presentation of approaches to research in consumer behavior

· presentation of the analysis of consumer: the impact of psychological, behavioral and environmental factors on consumer behaviour

· decision-making process of consumers

3. Market segmentation

· tourism motives

4. Typolologies of  consumer behavior

5. Destination selection and product choice
· factors influencing the choice of destination
· an analytical approach to the involvement of consumer and products: a means-end aporoach
· the role of image and other factors in the decision-making process for destination
· decision-making processes and behavioral processes of tourists
· family decision making
· consumer decision making and prepurchase information search 
· Organized travel and consumer loyalty
6. Perceptions, expectations and satisfaction

· measurement of tourist satisfaction

· qualitative and quantitative research methods in consumer behavior in tourism

· examples of tourist expenditure and types of holidays in the family life cycle

· development of the travel lifestyle

7. Case studies in the field of consumer behavior in tourism
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