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	COURSE SYLLABUS

	Course title:
	[bookmark: APredmet]Economics of  tourism enterprises

	
	

	Study programme and level:
	Tourism Enterprise Management,
Undergraduate professional study programme, 1st level



	[bookmark: _GoBack]Content (Syllabus outline):

	Introduction to microeconomics
- basic terms (needs, goods …),
- market actors behaviour
- basic charts in microeconomics
- economic problem,
- market economy 
- market and market structures 

Market price theory
- supply, demand, market, price,
- supply and demand factors (costs, price, stock volume),
- demand/supply elasticity and curve, 
- market equilibrium (supply, demand, competition, company image)

Economics of  Tourism Enterprises
- types and characteristics of tourism enterprises, tourism industry, hospitality, tour operators, package holidays
- business process 
- business process phases and their characteristics
- assets (tangible, intangible) 
- managing assets (capacity utilization,  inventory turnover ratio
- occupancy rate
- costs, costs analysis
- calculations methods 
- revenue
- profit/loss analysis
- assets, amortization
- break-even point 
- productivity, profitability
- price setting
- price differentiation
- yield management
- price setting for package tour 	
- profit/loss analysis for package tour 
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